
Digital Signage
vs.

Traditional Signage



A creative, effective, and visually appealing way to engage customers with dynamic 
material is through digital signage. It is transforming traditional methods of advertising 
and giving businesses a unique platform to connect with their target customers and 
encourage positive brand engagement.

Here is a quick overview of the benefits of digital signage:

• Can be constructed and designed in a lot less time
• Can be edited and updated to better serve the viewer
• More environmentally friendly
• Produces a substantially greater return on objectives (ROO)
• Is significantly more attractive

There are additional benefits businesses can experience when they utilize digital signage.

Digital Signage



Update Messages Immediately

Customers and the business both benefit when signage can be updated as needed. 
Real-time updates can help you reach your customers quickly with key messages. 
Real-time updates can be used by businesses like restaurants and pet shops to advertise 
the manager’s special or other sales. The choice of a customer can be significantly 
influenced by an image of a turkey club sandwich or a cute golden retriever puppy.



Advertise Social Media Posts

Younger customers who are engaged on social media frequently look for strategies to 
expand the reach of their posts. Digital displays are used at restaurants, arenas, and wedding 
venues to showcase photos that patrons have taken while enjoying their  dish, cheering on 
their favorite baseball team, attending rock concerts, or raising a toast to the happy couple.

Experience Automatic Campaign Scaling

With the automatic scaling capabilities of digital signage, you can increase the output of 
the campaigns developed by your digital marketers. Your ads can fit on whichever screen 
you desire rather than having to retool and resize graphics for various sign sizes.

Include Sound in Displays

Televisions or other devices with auto-enablement are frequently used to display digital 
signs. Innovative ways to build captivating customer experiences include adding audio to 
your images. Instead of relying just on your customers’ imagination, you could appeal to 
another sense.



Clearly Display Customer Orders

Oftentimes, customers don’t discover a mistake on their order until they receive their 
receipt, or worse, after they have already received their order. In addition to the customer’s 
dissatisfaction (even if they are at fault), this error can prolong wait times, enrage 
customers, and waste resources because the order needs to be redone. To prevent this, 
use digital displays that make it clear what the cashier entered into the computer so that 
customers can see exactly what is on their ticket.

Reduce Costs

As technology develops, the costs of digital signage are lowering. Businesses can cancel 
their contracts with sign and banner manufacturers thanks to digital signage, which 
results in further cost reductions. Additionally, digital displays can be changed remotely, 
which eliminates the need for staff to manually modify signs. Companies can improve the 
effectiveness of their marketing campaigns by being able to fit more advertisements into 
the same space. The images used for digital signage can easily be shared on social media 
or shown on billboards.



Get the Chance to Boost Your Revenue

Digital signage gives your messaging a stimulating aspect, produces more aesthetically 
beautiful content, and enables you to include timely and interactive features in your 
marketing. Customers will want to return as a result of the dynamic shopping experience 
it produces.

Remove the Need for Brands Items 
to Lower Overhead Costs

The benefits of increased revenue and the avoidance of costs related to manufacturing 
marketing materials cannot be overstated, even though implementing digital signage has 
an upfront cost in the form of hardware (and possibly software) costs.



Quickly Edit Your Marketing Content

Using digital signage in your store is a terrific way to make sure your messaging is fresh 
and updated. You can easily change the material you present in-store thanks to digital 
displays, especially when used in conjunction with powerful digital signage software.

Make Shopping More Enjoyable for Customers

The overall enhancement it makes for your customers and their shopping experience is 
another benefit of making the most of digital signage. In addition to the aesthetic elements 
and the simplicity with which relevant information can be displayed, the usage of digital 
signage technology can also decrease perceived wait times.



In these modern times, traditional signage has become obsolete. With the rise of digital 
technology, physical signs are becoming less and less common as businesses shift 
towards more efficient ways to communicate their message, often with faster results. 
Although traditional signage is still present in some locations, it has some disadvantages, 
including the following:

Static and Unchanging Content

The content will be static and unchanging if you use traditional signs to communicate the 
same message (until you take the necessary steps to modify it). In comparison to digital 
approaches, this eliminates the potential for timely marketing, reduces the media’s 
richness, and generally offers a poor customer experience.

Traditional Signage



Costly Materials

The price of creating and printing new materials can really add up depending on your 
business’s nature and how frequently you change your in-store signage. A traditional 
signage method also requires more time.

Unable to Update Information Promptly

Editing traditional signage and in-store displays entails the creation of new assets and the 
purchase of new materials. It cannot be stressed enough how important it is to be able to 
quickly modify your in-store marketing or entirely produce new pieces of content.

Longer Waiting Periods

No one enjoys waiting, and using traditional signage (or none at all) makes people feel as 
though they are waiting longer. Traditional solutions like a ticketing system or intercoms 
that announce wait times can help, but even those have drawbacks because staff 
members must actively maintain them.


